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Another glowing year of success  



The 19th Edition: More beautiful than ever

The 19th edition of Beautyworld Middle 

East ran for three consecutive days at 

the Dubai International Convention and 

Exhibition Centre with 28,632 trade 

buyers from more than 120 countries.

Every year, Beautyworld witnesses an 

increase in the number of exhibitors and 

visitors who attend the show, and this 

year was no exception, with a record 

number of participants.

Beautyworld Middle East 2014 featured 

an incredibly wide spectrum of the latest 

products and innovations in the beauty, 

hair, fragrance and wellness industries. 

With 1,368 exhibitors from 52 countries, 

the event’s stature as an unmatched 

platform to reach the varied markets 

across the region is further reinforced.
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Fabulous facts and figures  
Beautyworld Middle East welcomed 28,632 visitors from around the world  

this year, an impressive 11% increase over the previous edition, underscoring  

the massive appeal of the leading trade and networking event.

An international mix of exhibitors and brands benefited greatly from the  

incredible opportunity presented at the show to exhibit and promote their  

products to a large number of visitors, as well as liaising with key decision makers.

“I was not expecting 

to see so many people 

attending the show. The 

exhibition is very nice 

with visitors attending 

both from within the 

Middle East and outside 

the region as well.  The 

quality and quantity of 

visitors were beyond 

our expectations and 

our guest book was 

completely booked out. 

The show was a great 

platform to introduce our 

brand for the first time to 

the region”

Omran Al Sayed, 
Founder and CEO,  
Mexico International 

Exhibitors by product category

Cosmetics/Skincare 575

Hair, Nails & Accessories  285

Machinery, Packaging & Raw Materials 187

Fragrances 180

Professional Equipment & Spa 68

Others 73

Regional breakdown of exhibitors
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The lure of success: Top 
three reasons exhibitors 
attended the show
Starting new business relationships, presenting innovations and 

developments, and cultivating existing business relations were the top 

three reasons why exhibitors came to Beautyworld Middle East 2014.

“This is our third time at Beautyworld Middle East and we are here to increase 

the client visibility to the brand as well as obviously to get introduced to new 

distributors in the region. Most of the visitors are from Saudi and the UAE, and 

the show has been very interesting for us.  Our targets have been well and 

truly hit and we will definitely be back next year.”

Van Tibolli, Founder and CEO, Van Tibolli Beauty

“We export to about 45 nations around the globe, and Beautyworld 

Middle East is vital for our future business development. The Middle 

East is a market that has huge potential for growth for us. It definitely 

met our expectations and the contacts that we’ve made are very 

substantial.”

Nadja Thien-Schonhifen, Managing Director, Herbacin Cosmetic

Exhibitors’ main reasons for exhibiting

(all figures in %)

Initiating new business relations

Presenting innovations, new developments

Cultivating existing business relations

Showing, discussing product variants

Preparing sales deals

Obtaining an overall impression of the  
market situation

Attaining sales deals

Exchanging experience

Comparing competitors

Passing on specialist knowledge
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Visitors‘ reasons for attending the show    

(all figures in %)

Initiate new business relations

View/get to know innovations, new developments

View/get to know product variants

Prepare purchasing decisions

Compare competitors

Expand specialist knowledge

Exchange experience

Conduct purchases

Cultivate existing business relations

Achieve an overall impression of the market situation
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Top 10 visiting countries

1. United Arab Emirates

2. Iran

3. Saudi Arabia

4. India

5. Pakistan

6. Kuwait

7. Egypt

8. Bahrain

9. France

10. Oman

Staggeringly beautiful numbers
With more than 28,000 visitors from 121 countries at the show, exhibitors had the 

opportunity to showcase their products to a large and targeted audience. 

“We entered the Middle East market in 2006 

and we realised fairly quickly that we are very 

competitive in this region in what we provide.  

Our customers appreciated immediately what 

we have to offer and we opened our own office 

in 2008. Ever since we have to show that we are 

in the market and we are at Beautyworld Middle 

East to acquire new customers and present our 

company. 

This is our eighth year at Beautyworld Middle East 

and we are growing every year which means we 

are successful. It helps us to meet new clients. 

This is our fastest growing market in the world so 

we will definitely be back next year.”

Guido Kaiser, Director of International sales, 
Dullberg Konzentra 

“ This is our third time at Beautyworld Middle 

East. We’ve had a lot of interest from the GCC 

region and that is where most of our buyers are 

from. We’ve been very happy with the response 

from visitors this year. They really appreciate our 

Arabic styled products and designs. We will be 

back next year.”

Noorman Yudha Utama,  
Kriya Nusantara 

Regional breakdown of visitors
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The foundations of success
It’s easy to see why more and more exhibitors choose to participate in Beautyworld Middle East 

every year. More than 80% of the total number of visitors who attended the show were key 

decision makers, with a large percentage in top management positions.

Visitors’ main areas of interest at Beautyworld Middle East

(all figures in %)

Cosmetics

Skincare

Fragrance

Hair

Nails

Healthcare

Anti-ageing

Spas

Salon and spa equipment and furnishings

Toiletries

Wellness

Fitness

Dental

Tanning

Others
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“Beautyworld Middle East is a very interesting place to meet our 

customers and showcase our products. There has been a lot of traffic at 

our stand and we think it has been a very successful event.  

We will surely be back next year.”

Torsten Korb, CEO, Pfeilring 

“The show is becoming more and more of an important 

platform for the beauty industry, not only in the Middle 

East but also in East and North Africa, Central Asia 

and CIS countries, which are big areas for us with big 

opportunities.  Beautyworld Middle East for me is the 

best platform where we can reach these markets and 

find people that need and want our products.”

Fadi Sawaya, CEO Sawaya



Headline Sponsor: Platinum Sponsors: Gold Sponsor: Silver Sponsors:

Show Highlights: Every facet of beauty addressed

Dates for 2015: May 26 – 28

Beautyworld Middle East Boutique
Location: Hall 6

The Beautyworld Middle East Boutique showcased exceptionally luxurious 

products across cosmetics, skincare, fragrances and more. Beautyworld 

Middle East gave retailers and distributers the opportunity to feel and assess 

the business visibility of the world’s most exclusive and niche products, 

many of which were looking to make an entry into a new and eager market.  

Fragrance Station
Location: Hall 6

Visitors had the opportunity to sample fragrances on display at the 

exhibition from one single location! 

Spa and Salon Management Summit
Location: Hall 4

Solid business practices are what every spa and salon needs to be successful. 

Visitors who attended the Spa and Salon Management Summit participated in the 

stimulating discussions that provided valuable insights into opening, operating and 

managing a profitable business in a growing and changing industry and ways of 

keeping business ahead of competition. 

Walk of Beauty by Madi International
Location: Hall 1

For the 9th consecutive year, the walk of Beauty wowed the audience by turning 

into a platform for professional makeovers, and covered the leading concepts of the 

beauty business: hair, nail, skin and spa. Visitors had the chance to get a makeover 

and enjoyed the charisma of the most talented professional hairdressers, make-up 

artists, nail technicians and skin and spa experts in the region!

Nail It! by OPI and Nazih Group
Location: Hall 1

For the 5th consecutive year, Nail It! By OPI – the dedicated 

competition for nail care professionals took place over 3 days of the 

show. Competition across 5 categories resulted in 3 outstanding 

participants receiving free trips to OPI USA!  

Hair Education by ghd
Location: Hall 2

Favoured by stylists and celebrities everywhere, ghd has been heralded as the ‘Aston 

Martin of the hair world’. Visitors had the opportunity to explore the fashion and 

inspiration zone and education zone, and discovered new fashion and styling techniques, 

top tips from their creative teams and experienced the benefit of their product portfolio. 

With 9 shows running daily, this was the highlight everyone wanted to see! 

Nail It! Sponsors:Walk of Beauty Organisers:

Media Partners:Supported By: Official Knowledge Partner: Official Restaurant Partner:



EPOC Messe Frankfurt GmbH 
PO Box 26761, Dubai, UAE 

Tel  +9714 389 45 00 

Fax +9714 358 55 22 

beautyworld@uae.messefrankfurt.com 

www.beautyworldME.com

About the Organiser

Messe Frankfurt is one of the world’s leading trade fair organisers, generating around €545 million in sales and 

employing some 2,000 people worldwide. The Messe Frankfurt Group has a global network of 28 subsidiaries 

and around 50 international Sales Partners, allowing it to serve its customers on location in more than 150 

countries. Messe Frankfurt events take place at more than 30 locations around the globe. In 2013, Messe 

Frankfurt organised a total of 113 trade fairs, of which more than half took place outside Germany.

Comprising an area of 578,000 square metres, Messe Frankfurt’s exhibition grounds are home to ten exhibition 

halls. The company also operates two congress centres. The company is publicly owned, with the City of 

Frankfurt holding 60 percent and the State of Hesse 40 percent.

For details concerning participation as an exhibitor, visitor or sponsor, please visit our website 

at www.beautyworldME.com or contact us directly at beautyworld@uae.messefrankfurt.com

 

*2013 figures.


